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Conference Information 
 
The Statewide Programming Conference – 
Brainfood assists Community Education Providers across the State with programming ideas, 
networking, skills exchange, knowledge-sharing, partnership opportunities and resources that can have 
a major impact on the Community they serve.  
This year‟s conference will focus on:  Making your Mark! - Growing your program, business and brand. 
It is important for our sector not to be left behind in this digital revolution.  In 1932 Edwin Land invented 
the Polaroid camera. The Polaroid business kept on growing at rocket pace until it went bankrupt in the 
late 1990‟s. Polaroid missed the digital revolution and failed to adapt.  Could it happen to you? The 
world has changed.  Mobility, Technology, Innovation, Bandwidth, Digital Storage, Social Media, Cyber 
Attacks and a „Fast Forward‟ mentality are just some of the things that are impacting on your business.  
Do you know what they mean? More importantly, do you know how to use them to position yourself and 
grow your bottom line? Warwick Merry and Annemarie Cross will help you position your business into a 
digital world – and will demonstrate the tools used to help your business grow.  
We know that the knowledge gained will stimulate individuals to actively contribute to enhancing the 
provision of learning programs within our sector. Sharing our resources and working as one will 
strengthen the communities we belong to.     
 
Brainfood is unique and will help you revitalize your program.  
Brainfood is particularly beneficial for relatively new co-ordinators to the sector or those who are looking 
to revitalize their program.  We are catering for Community Colleges, Neighbourhood Houses, Learning 
Centres and Community Development Co-ordinators. 
 
Our program will have advanced, medium and beginner programming workshops to cater for the 
diversity across our sector.  

We have marked the workshops with A (Advanced) M (Medium) B (Beginner) and some workshop are 
suitable for AMB so anyone can attend. Please make sure you carefully read the descriptions contained 
within this brochure.  

We encourage you to bring along your Committee Members, Staff and Volunteers for Professional 
Development opportunities:      
 

 
When booking into the conference please remember to: 

 Fill in one form per person 
 Select the workshops you wish to attend, Page 16 
 Send in your booking with cheque, credit card details or direct deposit.  If you choose direct 

deposit make sure you fill in the direct deposit form so we know that you have paid.  
 Complete a program idea on our template and email it at least two weeks prior to the 

conference, to brainfood@narreclc.net.au (as many entries as you like) you could win a 
fantastic new Vacuum Cleaner from Hannafords.    

 Take advantage of the discounted offer for more than one person from your organisation.  
 Book before Thursday 30 June, 2011 to take advantage of the early bird reductions and go 

into the draw to receive your registration fee back in full. 
 Accommodation must be booked separately (see page 12) 

 
Make your Mark is critical to organisational efficiency and performance and the Brainfood 2011 program 
will offer you opportunities to set up your networks and partnerships and provide tools to build new 
directions in the future.  
 

mailto:brainfood@narreclc.net.au


 3 

Networking Dinner -  Tuesday 6th September, 2011 
 
The Brainfood team will arrive on Tuesday afternoon and will book a restaurant for us all to start 
the “conference”. Please indicate on your registration form if you would like to come along.  
Gather in the foyer Mercure around 6.30 – 7.00pm We will have a bus if anyone would like a ride to 
the restaurant.  
 
You also have the opportunity to book yourself into the outstanding show “Blood on the Southern 
Cross” refer to page 17 for further details.  
Or  you can do your own thing.     
 
4.30 ð Appreciation Marketing Workshop – Kay Vrieze  
For groups that are interested in systems that keep your customers loyal and then they become 
your „positive word of mouth‟ marketing people. This system reminds you of your customers 
birthdays, special occasions and it is the best marketing tool for coming events, and waiting lists.  
Sendoutcards is not just a card system, it is the latest appreciation marketing system sweeping the 
United States businesses and creating a growth for all who use it.  Just come and take a look at the 
financial opportunity and the product.    

 Run by Kay Vrieze  - www.sendoutcards.com/60236  Houses and Centre‟s are already using 

the system with great results. There is no end to its application for yourself personal or your 
business. It is a world first, and there is nothing else like it.  

 
 

The Program ð Day One ð Wednesday 7th September, 2011 
òMake your Markó ð Grow your business and brand 

Please note this program is subject to change 

 
7.00 – 8.00am Breakfast 
 
8.00 - 9.00am Conference Registrations, Tea and Coffee   

There will be a noticeboard at our registration desk so that you can post a request, 
and get support from others at the conference.   

 
9.00 -10.00am Program conference opener ï Market to Market   

Opportunity for all delegates to exchange business opportunities and innovative 
concepts in programming   

    .  

10.00  – 10.30am Official Opening   -   
  The Hon. Peter Hall MLC Minister for Higher Education & Skills  

Minister responsible for the Teaching Profession  

Department of Education and Early Childhood Development  
 

10.30 -11.00am Morning Tea 
 
11.00 – 12.30pm  Keynote address: Warwick Merry ï The Get More Guy - Get 

More Face to Face Sales 
 

 Do you struggle to turn a conversation into a Sale? 
 Do you worry about how you will increase your sales? 
 Has the new industry changes got you concerned about your 

future cash flow?  
Then this session is for you!  
Education has moved from the traditional “Service” model to a    
„Self Contained Business‟ model.  
As educators we need to embrace the concept of sales and not be   
scared of it!      
 

http://discovercasey-cardiniaexpo.org.au/general-expo-info/business-seminars/warwick-merry/smaller_300dpi2/
http://www.sendoutcards.com/60236
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12.30 – 1.30pm  Lunch and Networking 
 
1.30 – 2.45pm  Programs Showcased from around the State  
 

1.30 -  Pre-accredited Networks ð A Frame ð   Norelle Creaney ð Co-ordinator Mornington  
  Community Contact   
 

In 2010 The Mornington Peninsula ACE Pre-accredited Network (made up of 7 local 
community/ neighbourhood houses and learning centres) received $25,000 through 
the ACFE Capacity Initiatives Quality Pre-accredited Delivery Grants. Throughout 
2010 the network have successfully                    

¶ benchmarked standards in pre-accredited IT programs 

¶ mapped classes across the network to encourage referrals 

¶ liaised with accredited providers to increase and improve pathways 

¶ shared resources to upskill tutors and Managers/Co-ordinators 

¶ produced a computer manual  

¶ developed an a-frame for use with the manual 
In 2011 the network have secured funding to further develop the network, improve 
and update the computer manual, investigate benchmarking literacy programs 
across the network and to investigate marketing opportunities 
 

1.45   Felltimber ð Stitches,  Scrumptious Men(ues) & BBQ ð Lynda Paterson Centres 

 Co- ordinator  Baranduda, Belgrade Avenue & Felltimber Community Centres 
 

Felltimber  Stitches is made up of a number of people from the community who are 
learning to sew and create outfits, murals and other craft objects, using various 
methods and materials in textile. We have a large number of participants from the 
CALD community who love the interaction with the locals. It is quite a vibrant and 
talented group. The course that this group is doing will give the participants an RPL 
in a module of a certified course in Textile. 
 
Scrumptious Men(ues) and BBQing It, are two courses that we run at the Baranduda 
Community Centre. Both these courses give the participant an opportunity to gain 
RPLs in modules for a Cert 2 hospitality course if they choose to further their career 
in this field. S.M is specifically for men in the 40+ category and who are isolated 
from community. BBQing it is for anybody who wants to improve their average BBQ 
and surprise their families and friends. All participants have a fantastic time doing 
these classes and learning skills to improve their cooking skills and meeting new 
people.  

 
2.00  Partnership with Job Services ð Darren Grainger ð Manager - Education and Training ð 

 Healesville Living and Learning Centre  
  

At the mention of Job Service Agencies, I am sure some 
providers can be heard groaning. We generally hear from them to haggle a better 
price for a client‟s tuition fee.  Yet have you ever thought about developing a 
partnership with them? Find out how we developed positive partnerships with our 
local job service agencies that brought new participants into our centre. There will 
be the positives and pitfalls that may spark an idea for your organization to pursue. 

 
 

 2.15 Creating the new image with your community ð Paul Sladdin  -    Chief Executive Officer  
MACE INCORPORATED 

          What‟s in a name? Can a leopard change its spots? 
Rebranding is a challenging process, but one that can drive all sorts of positive 
change throughout your organisation. Handled thoroughly and thoughtfully, it can 
pay significant benefits in both the long and short term. 
This showcase will provide an overview of how an ACE organisation/Neighbourhood 
House changed its name and image from one that had been in place unchanged 
since the organisation was founded in the mid 70s.   
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2.30 - 3.00pm Program Bonanza -   
How do you get your students? Who is reaching the hard to reach learners and how?  
What will bring people into your Organisation?  
 

3.00 -3.30pm Afternoon tea ð Grab a cuppa and move quickly into your Workshops 

 

3.30 – 4.45pm     Concurrent Workshops Sessions ð choose one only 
Coding for workshops ð (A) Advanced, (M) Medium, (B) Beginner . 

 

Session  1 ð Warwick Merry  - Putting the Sales Plan into Action  
Following on from the keynote, you will now be inspired to run out the door 
and start selling – WAIT! What we need is a sales plan and a sales strategy. In this 
“hands on” workshop we will develop the sales plan and sales strategy. We will 
then delve further into the techniques that will work best for you, your team and 
your organisation. NO ONE LEAVES WITHOUT AN ACTION PLAN. (All levels)  

 
Session 2 -    Jan Golden- General Manager ð Learning and Innovation ð CAE  
  (Centre of Adult Education)  ðA Personalised Approach to Learning  

Engaging difficult to reach learners can be best achieved by providing learning 
activities that are meaningful to their life and learning needs while building learner 
confidence.  The focus must be on what is important to the learner.  Individualised 
learning and development plans are key tools to establish the learning needs and 
pathways for individuals.  This data should also direct how programs are developed 
and structured to meet these needs.  The Centre for Adult Education (CAE) has 
adopted a personalised learning approach utilising the slogan “It‟s all about me at 
CAE‟.CAE is engaging with new learner cohorts through a range of programs 
developed through consultation with learners and other stakeholders. We strive to 
make the learning come to life. (Advanced workshop) 

 
Session 3 -   Dana Dunstan - Yarram CLC ð Marketing your small provision  

Small rural community groups have unique issues when it comes to attracting more 
participants in their local community.  Come and see how Dana used basic 
marketing strategies to make a significant difference to their Centre, creating 
growing partnerships and increasing networking opportunities with other local not 

for profit organizations in the town.  (Beginners)   
 

Session 4 ð    Genevieve Roberts, Co-Ordinator, Fig Tree Community House -  
 Embedding a Wellness philosophy in all aspects of your  
Neighbourhood House 
Wellness is a state of profound connectedness, where one is meaningfully 
connected to self, purposefully participating in community, and vitally connected 
to the earth. Today‟s global environmental and health challenges result from 
disconnection on all these levels. Neighbourhood Houses, as places of community 
connectedness and lifelong learning, are potent crucibles for the development of a 
wellness culture at a grassroots level in our communities. By linking their core work 
with a wellness philosophy, Neighbourhood Houses can address local and global 
issues and be agents in a movement towards „living well in the world‟. Come along 
to this participatory presentation and take home ideas, tools and skills to apply at 
your centre. (All levels, - AMB)  
 

    

Session 5 Clare de Kok  - Chocolate Sensations    
Indulge in the art of chocolate work, go beyond Easter eggs and create soft centred 
chocolates for family and friends.  Clare will demonstrate the art of chocolate and 
confectionary work, while imparting fun facts on chocolate. Did you know 
chocolate is not actually fattening, it can actually help your heart and of 
course taste testing is mandatory. Engage staff volunteers and students 
at your centre with this fun course (All levels- AMB)  
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Optional extras:  
5.00 ð 6.15pm      òFocusó groups: Opportunity for individuals to form a chat group of their own 

interest eg. New Co -ordinators, New Skills Agenda, Audits, following on from 
workshops today.   You let us know what you want to form and we will organise a 
place and let the whole group know where your chat group will be held.  

 
4.45 - 7.15pm  Rest and Relaxation  ð Freshen up for our happy hour, keynote speaker and a 

beautiful dinner.  Or go to the Ballarat Shops,  look around Ballarat at some of the 
historical sites  
Bar opens in the restaurant area from 4.30pm onwards. .  

   

5.00 ð 6.00pm  Optional Wine Appreciation ð  
Partake in the art of wine tasting.   Learn how to  taste 
and appreciate  wine and match with a var iety of foods.   
This fun workshop is being run by Clare de Kok vigneron.   6 Wines both red and 
white will be presented for tasting and matching.  

 
7.00 ð 11.00pm Toyota Dinner Speakers  - Sian Lewis ð General Manager ï ACFE ï  

   Department of Education & Early Childhood Development and  
   James MacIsaac - Acting Director, Community Participation  
   (Transition) Branch Department of Human Services   

 
Launch ð òA house around the Corneró- Coonara Community House  
The program will feature three stories about people or programs in neighbourhood 
Houses.  It will aim to reduce social isolation by engaging and linking more people 
in their local neighbourhood house. The show will be supported by an interactive 
website (wiki) where people can go for more information or to go online and chat 
to people they have seen on the show 
 

The Dinner theme this year iséééé..MAKE YOUR 
MARK!!! It is up to you if you dress up, do a 
performance, or whatever.  This is your opportunity to 
SHINE and make your mark!! Great pr izes to give away ð 
from Toyota.   

 

 
The Program - Day Two ð Thursday 8th September, 2011 
òMake your Markó ð Grow your business and brand 

Please note this program is subject to change 

 
7.00 – 8.00am Morning walk around beautiful Ballarat ð meet Wayne  
   outside the main foyer if you would like to walk with the  
   group. 
 
7.30 – 8.30am Breakfast  
 
8.30 – 9.00am Conference Desk open for day attendees - Tea and Coffee in the 

Foyer 
 
9.00 – 9.15am Welcome and settling in ðreflecting on the previous day 

Kay Vrieze/Wayne Hewitt ð Statewide Convenors Brainfood  
Some fun awards to give out 
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 Mecu talk 5 minutes  

 
9.15 – 9.30am  Program Bonanza 

 - Wayne Hewitt  ð CEO Narre Community Learning  Centre  
- President - ACE Vic  
Provide us with your success stories – great programming events, partnerships, 
youth activities, mature aged programming that works and your 
outstanding program successes. 

 
9.30 – 10.30a Annemarie Cross -  Branding & Business Coach   

Build your brand, your credibility and your income!  
Taking the confusion and chaos out of social media so you can build your brand, 
your credibility, your connections and your INCOME more effectively in less time! 
     
 

10.30 – 11.00 Quick morning tea  
 

11.00 – 12.30        "The Learner at the Centre: how is ACFE tracking?"   

Sian Lewis ï General Manager ï ACFE ï Department of Education & 

Early Childhood Development  
In 2011 it will be 20 years since ACFE and the ACE sector was recognised in 
Victorian legislation. Lets reflect on this time, how well we are doing in helping 
learners in our communities now,  and what might need to happen to keep us at the 
forefront of adult education for the next 20 years.  

 
12.30 – 1.25pm Lunch and Networking ð Some fun over lunch  
 
1.30 – 2.55pm Concurrent Workshop Sessions ð choose one only 

Coding for workshops ð (A) Advanced, (M) Medium, (B) Beginner . 

 

Session 6 -   Annemarie Crossð extension of morning workshop  
 Let‟s Get Connected! Social Media 101  

¶ Are you confused about the world of social media and social networking but 
know you HAVE to jump on board to avoid your business being left behind? 

¶ Do you send your head into a spin when you hear the phrases „sending a 
Tweet‟, „building your list of Tweeples‟; the words „Twitter Handle‟, „Tweep‟ 
and „Twit‟; or the abbreviations „RT‟, „DM‟, „PRT‟? 

¶ Have no idea about where to begin; what to include on your profile; or what to 
comment about so that you don‟t destroy your reputation? 

¶ Are you are wondering where on earth you‟re going to find the time to add 
social networking into your already crammed daily schedule? 

 
Session 7 ð Lynne Gibb ð Coonara Community House ð E Strategy for ACE  

This session will demonstrate how staff and trainers at Coonara Community House 
utilise Web 2.0  tools including wikis and illuminate, in a variety of ways , to 
promote innovation,  community development, community engagement, and 
blended learning to name a few. Lynne will demonstrate the versatility of these 
tools that are becoming more prevalent in some sectors in delivering flexible 
training options in an engaging way. This session will focus on how these same tools 
can be utilized in a broader way to build capacity, innovation and foster community 
engagement in the community sector. 
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Session 8 ð  Jenny & Les Napper ð Greenbizcheck ð Green Credentials  
GreenBizCheck provides an online sustainability program for business that's 
guaranteed to save you money, help you attract new clients and reduce your 
environmental footprint. 
The assessment takes about 45 minutes to complete and focuses on what you can 
control within your business. We guarantee to reduce the day-to-day running costs 
of your business by up to 40%.  GreenBizCheck makes it easy to promote your new 
credentials so you can retain current business and attract new clients. Win.Win. 

   

Session 9 ð Sjaak Kuster ð Managing Director of Joy Voice Pty. Ltd. ð  Telephone  
  Presentation ð Your First Contact  

Attracting and more importantly “Keeping” clients is fundamentally the most 
important strategy of any business.  So when a potential client rings your business it 
is imperative that you make that person feel comfortable, welcome and eager to do 
business with you instantly.  Poor or inadequate phone manner at the initial contact 
point can severely affect the response of the caller.  First impressions are 
developed within the first 5 -7 seconds of a telephone conversation.  Are your 
administration personnel creating a great first impression? 
Discover the techniques in creating a positive impression and keep your callers 
interested.    

 

3.00 – 3.30pm  Plenary ð Kay and Team  ð Statewide Program Network  
Please take the time to fill in your evaluation before you l eave so 
that we can continue to improve the òBrainfoodó conference  

Hannafords Program Draw – Vacuum Cleaner and other giveaways.  
(participants must be present to receive the goods)  

 

 
3.30 – 4.00pm  Afternoon Tea ð  

Evaluation forms need to be completed and placed into the box for our „prize 
draws” – Miracle sponges and cloths will be given away.  
 

4.30 – 5.00pm Departing ð drive safely  
 
We hope that you have made your mark, developed some new networks and even 
come up with the “idea” for your next program, partnership or submission. We 
trust you have gained information to bring your organisation into the information 
revolution and not get left behind.  Most of all we hope that you have gained from 
the minister and government officials, keynote speakers and workshop presenters 
to go back to your organisation with renewed interest to develop your program.    
Our thanks to the Department of Planning and Community Development, 
particularly Adult Community and Further Education – for our major sponsorship and  
mecu, Hannaford Cleaning 
Trade Supplies, Aisin (Australia) Pty. Ltd –Toyota, Sewing Machine Enterprises        
Without our sponsors the conference would not go ahead. Our sincere thank you  
to them all for their ongoing  commitment  

 

Make your mark!  You can make a difference. 
Make sure you are not like the “Dog” who won’t let go of the 
old ball.   Your opportunity is now!! 
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Market Place  

General Information  

  

The Intention of the Marketplace and how is it different: 
The marketplace is intended to provide a unique óspaceô for contributors and participants to     

share knowledge and ideas across the Neighbourhood House/Learning Centre sector. An 

important distinction for the marketplace is that it offers participants a real opportunity to 

contribute ï sessions should engage participants in a dialogue rather than a monologue and 

contributors should be mindful of this when developing their presentation.  

  

When, where and how long: 
The marketplace will be held on the opening day of the conference being Wednesday 7

th
 

September, 2011 and will continue throughout the two days. . Each market session will be 

allocated 5 minutes within this time period. Upon request, a session may be allocated longer 

if required. The market will be held in a large open space at the Mercure.   We may have 

more than one session run at any one time.  

  

My Space: 
Each session will be held in the main conference room and a basic set up including table and 

seating to accommodate the anticipated numbers.  .  

  

Consistent with the intention of the marketplace, data show facilities (laptop, projector and 

screen) are discouraged and will not be provided.       

   

  

Youôre Presentation:    
  

All copy (topic title and synopsis of 50 words or less) is required by August 15.  This 

synopsis must be relevant to ñprogrammingô, and can be a system, marketing technique, 

network, partnership or new initiative occurring in your Neighbourhood Houses or Learning 

Centre.    

  

Tips: 

¶       The marketplace is about giving and/or receiving ideas and participants will want to 

know what kind of conversation they can expect. Your session synopsis should 

provide the audience with a clear indication of its intent. (This is taking the place of 

our Program Bonanza and Program showcase) but is exactly the same intention.  

¶       Like a newspaper headline your session title should be as indicative as possible of the 

focus of the session.   

  

An example of a typical session narrative is as follows: 

  

¶   Youth VCAL development and partnerships ï Hosted by Wayne Hewitt,  

Chief  Executive Officer,  Narre Community Learning Centre.  

In 2010 NarreCLC, provided an extensive development in their youth programs with 

local secondary schools and disability agencies. There are some lessons to share for 

everyone in this session. This is a ñhowô conversation see below.   
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The Type of Conversation 
  

Sessions will be grouped and allocated a time according to the type of conversation you are 

likely to have. This way, participants are alert to what you want to achieve and can respond 

accordingly. Thinking about what type of conversation you want to have and what you want 

to achieve from your session, please provide an indication below (if you are unsure, feel free 

to contact me to discuss):  

  

A ówhyô conversation  
i.e. Lets dig into the root causes of this issue 

A ówhy notô conversation 
 i.e. letôs take an idea out for a spin and see what else we can dream up 

A ówhat is itô conversation  
i.e. Lets discuss and develop a current idea or issue to put a little more flesh on the bones  

A ówhat ifô conversation 
i.e. lets test the concept for possible flaws and think about a few solutions to make it stronger 

A ówhichô conversation 
i.e. letôs make a few decisions about what could or should happen next 

A óhowô conversation 
i.e. letôs work out the next steps to get this thing going 

Other (please provide detail):  

 

 

If you canôt Join Us, Tweet Us........ 
If you are unable to join us at the conference, or even if you are in the room with us tonight, 

we would love to hear your feedback about Brainfood 2011 via Twitter messages (or perhaps 

you would like to wish us all the best for the conference?) Your messages will be shown on 

the big screen throughout the conference or read out. 

 

Please use the hashtag  #Brainfoodnet  

 

Here are some suggestions for using Twitter and the 

#Brainfoodnet  hashtag. 

¶ Send a message to your committee, staff eg. 

Hey Hallam CC, wish I was there with you! 

¶ Congratulations Brainfood ï and letôs say goodbye to Kay. 

¶ Reflect on what you are gaining ï Got an awesome idea today for our Community and 

will start planning the program on my return. 

 

HOW TO GET STARTED ON TWITTER ï a brief introduction 

 

Twitter is about having conversations online in short messages of 140 characters or less and 

in real time. 

¶ Sign up for a free account at www.twitter.com 

¶ Add Brainfoodnet to your network by clicking ófollowô on 

www.twittercom/Brainfoodnet  - this means you will also see all of Brainfoods 

tweets. 

¶ In all your tweets relevant to the Conference include the message #Brainfoodnet. 

somewhere in the message 

http://www.twitter.com/
http://www.twittercom/Brainfoodnet
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¶ If you would like to tweet something specifically for the team at Brainfood, begin the 

message with @Brainfoodnet  e.g. @Brainfoodnet  enjoying catching up with people  

at #Brainfoodnet ï thanks for  a great nightô 

¶ If you would like to tweet a private message directly to someone, you need to follow 

them and they need to follow you back.  If this is the case, use the óDirect Messageô 

function in the right hand navigation bar in your profile.  These are called DMsô for 

short. 

 

If youôve not joined the Twitter revolution ï now is the time! 

 

Sponsors  
 

Our major sponsor for 2011 will be ACFE.  Without ACFE‟s support this 
conference would not be affordable for all our providers across the State.  
Their contribution continues to subsidise the cost to all attending.  
 
The Department of Human Services, Community Participation (Transition) 
Branch have also contributed to the sponsorship of our 2011 conference. This 

allows our non ACFE Neighbourhood Houses the same subsidies as the ACFE providers. 
 
  The Conference is also sponsored by mecu. mecu is a Credit Union providing an alternative banking 

option. Here‟s what they had to say:  
„Sure, we're in the business of banking but please don't call us  a 
bank. In a nutshell, we are a financial cooperative, owned and 
controlled by you - our members. 
At mecu we offer our members from the community sector access to 

their very own personal banker. Someone who will take the time to learn about your organisation and 
always be there to assist. A member of our Community Sector Banking team is also on hand to ensure 
a strong relationship exists between our two organisations. 
What's more you can be assured mecu will use the funds you 
invest with us in a socially responsible way. 
Value and values, that's the mecu way‟. 
                      

Hannafords Cleaning Trade Supply Co will provide us with a 
“Vacuum Cleaner”. You can win this by entering into the 
“Hannafords Program Ideas” See page 12 for further details.  
One selected program will be drawn out at the plenary to 
receive the gift.  
Matt will attend and bring along some deals for the Miracle 

sponge range – Miracle Cloth, Miracle Glass Cloth and Miracle Sponge. Environmental friendly and no 
chemicals – all you need is water. Huge savings reduces workload and makes cleaning easier.  
 
A template   will be available on our website to download.  www.brainfood.net.au   
 
Toyota and Sewing Machine Enterprises sponsor our Celebration Dinner with 
wonderful giveaways during the evening.  
Toyota and Sewing Machine Enterprises are working across the State to develop sewing communities 
of interest and have many ideas and suggestions to promote this activity in your Community. 
Toyota and Sewing Machine Enterprises will have a number of new Sewing Machines 
and consumables packs to give away valued $958.00.  They also have ten $95.00 certificates for 
full service to a sewing machine or an overlocker, to give away.  

http://www.brainfood.net.au/
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Accommodation Options  - Rates are inclusive of GST  
 
You need to ring the Hotel directly and book your own accommodation.   
Ask for the Brainfood reservations.  If you don‟t, they will tell you it is all booked out.  
 
Reservations Telephone  03 5327 1200  
Email    res.ballarat@dohertyhotels.com.au   
Website    www.mercure.com.au  

Bed & Breakfast Package 

Full Buffet Breakfast ï selection of traditional hot items, cereals, sliced seasonal fruit, yoghurt & juices. 

One Nightsô Accommodation, with complimentary upgrades upon availability 

$162.00 per person per night  Single Occupancy 

$89.50. per person per night  Twin or Double Share Occupancy 

You can also add another bed in the single rooms to reduce the cost, however there is an 
upgrade fee.  

 
 
  

 

Donõt forget to bring along your programs, brochures and 
information to exchange with other providers.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

mailto:res.ballarat@dohertyhotels.com.au
http://www.mercure.com.au/
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Share a program idea with other participants. This is one way that 
òBrainfoodó works. Get involved! 

HANNAFORDS  PROGRAM TEMPLATE ð 2011  
These programming ideas will be put on display at the Conference and will be available to everyone.  

o It is up to the individual to look over the programs and gain the ideas.  
o Your program idea is something that has worked at your Centre and you are willing to share.  It 

can be anything from Children‟s activities to Accredited Programs including the A – Frame.   No 
limit to the ideas.  

o Using the template below or send an A-Frame description on the A-Frame forms,  write up a brief 
outline of your program and email it to brainfood@narreclc.net.au  before 30 August, 2011 

One Centre/House will win a brand new Vacuum Cleaner for their organisation ð donated by 
HANNAFORDS CLEANING TRADE SUPPLY CO. 
 

Organisation Name 
 

 

Circle one. 
 

A- Frame Program/ General Program   

Any cost for someone to 
gain access to your course 
info.  

 No Cost , Postage only, Admin Cost $10, or something else.  

 $ 

 Region Area  

       Phone contact  

       Contact Person  

 

Email address  

       Name of Program  

 

   Information about the  
Program and what 
area the course is 
leading into.  Have 
you used the course 
and what sort of 
success have you had.  

 

 

 

(A sample can be found on the website) 

 

You can also send your Form B course Plan ï A Frame 

This would be the preferred options.   

 

 

 

 

 

 

 

 

Check out Hannaford‟s cleaning supplies – toilet paper, garbage bags, soaps, cloths, everything at 
trade prices – I bet you can‟t buy it cheaper. Ring Matt on 0409427 540 – quote Brainfood for your 
special educational prices and compare! 

mailto:brainfood@narreclc.net.au
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 TAX INVOICE for GST Purposes            Brainfood Statewide Programming 
Conference  

September 7 & 8 2011   

Conference Registration Form 
Note: All rates are quoted inclusive of GST. 

  
 

Narre Community Learning Centre ABN: 36 809 112 033 
 

PERSONAL DETAILS –  PLEASE PRINT AS YOUR NAME TAG IS TAKEN FROM THIS 
FORM 

Each delegate needs to complete a separate form, please copy as necessary 

Name  
 

Title 
Manager/Co-ord etc. 

 

Organisation  
 

Address  
 

Suburb                  
                                                          Postcode:                      

Telephone 
Work  

 
   Mobile 

Email   
 

 
CONFERENCE REGISTRATION FEES – Please tick the appropriate box 

 Early Bird Registration 
By 30 June 2011 

Standard Registration 
(After 1 July 2011)  

Full Registration incl. Dinner  $295 $340 

Accompanying Person/s incl. Dinner $265 $300 

Third, fourth, fifth etc .person $250 $290 

Part registration 8 Sept only  $170 

Part registration 9 Sept only  $170  

Total Registration Fee   
$ 

 
$  

NOTE: Full registration fee includes morning & afternoon teas and 3 course conference dinner on 7 September 2011. The 
dinner is part of the conference and will not be deducted from the Registration fee if you do not attend.  

(Please inform us if you are not staying for the dinner)  
 

 

 
 

SPECIAL REQUIREMENTS: 
Do you require special assistance to be able to fully participate in the conference? Please indicate:   ____ 
 
 ___________________________________________________________________________________________ 
 
Do you have Special Dietary Requirements? Please indicate:       ___ 
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PRIVACY: 

Do you agree to have your contact details included on the delegate list and photos taken and used? □ Yes    □ No 

 

Payment Method – please tick appropriate box 
 

□ Cheque enclosed payable to Narre Community Learning Centre 

□ Payment by EFT Remittance – Complete attached EFT Remittance Advice 

□ Payment by credit card: □ Mastercard              □ Visa                               

 

Card number: □□□□ □□□□ □□□□ □□□□  Expiry Date: □□/□□ 

 
Card holders name (please print)           Signature     

 
 
Please send registration form with payment to: 
Narre Community Learning Centre 
PO Box 101 
Narre Warren  Vic   3805 
Telephone: 03 9704 7388  Fax: 03 9704 0033 
Email: kvrieze@narreclc.net.au         www.brainfood.net.au 
 
Registration Cancellation Policy 
Cancellation of a registration must be notified in writing to Brainfood Committee at above address.  Cancellations prior to 1st 
August 2011 will receive a full refund less $50 administration fee.  No refund will be given for cancellation after 1st August 2011, 
however substitutions will be possible. 

Please complete EFT form and return with Registration form ï see payment details  

 
Brainfood Conference                 EFT Remittance Advice  
Please transfer funds to: 
Narre Community Learning Centre: BSB:  063 619 Account No: 10010391 

Amount Paid  $     
                                       Date paid 

Organisation   
 

 

Address  
 

Contact Phone numbers  
Work  

                                               Mobile  
 

Participants attending    
 

Please send eft remittance form with the registration form to: 
Narre Community Learning Centre 
PO Box 101 
Narre Warren  Vic   3805 

        Telephone: 03 9704 7388  Fax: 03 9704 0033 
Email: kvrieze@narreclc.net.au www.brainfood.net.au 

mailto:kvrieze@narreclc.net.au
http://www.brainfood.net.au/
mailto:kvrieze@narreclc.net.au
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Workshop Selections 
Please note that our workshops are marked as  

(A) Advanced level ð for people who have been in the sector a long time and looking for 
challenges and opportunities 

(M) Medium level ð for people who are still gaining knowledge but certainly past the beginner 
stage 

(B) Beginners level ð for new people just beginning in the sector and wanting basic knowledge, 
and where any questions asked will be OK and not seen as dumb? 

 

This form must be returned with conference registration  
Tuesday 6th September, 2011                                              Yes/No  

4.30  Appreciation Marketing – Kay Vrieze   
   

 

6.30 
 

Dinner and networking – need to let Kay know the numbers 
Or You can book into the Blood on the Southern Cross shown at Sovereign Hill.  

 

 
Wednesday 7th September, 2011 
Session 3.30 – 4.45pm  

 
Select one only   

One Putting the Sales Plan into Action  Warwick Merry 
All levels AMB  

 

Two  A Personalised Approach to Learning   Jan Golden 
Advanced 

 

Three Marketing your small provision  Dana Dunstan 
Beginners  

 

Four  Embedding a Wellness philosophy in 
all aspects of your Neighbourhood     

Genevieve 
Roberts AMB  

 

  Five Chocolate Sensations Clare de Kok  
All levels AMB  

 

5.00pm Wine appreciation  
 

Clare de Kok  
All Levels  

 

Session 7.15pm  
 

Tick one please  

A  Please let us know if you are not 
staying for dinner –    

Staying 
Not staying  

___________ 

 

Thursday 8th September, 2011 
Session 1.30 – 2.55pm  

 
Select one only   

Six Extension of morning Workshop  Annemarie Cross 
All Levels AMB 

 

Seven  E Strategy for ACE  Lynne Gibb 
AM  

 

Eight   Green Credentials  Jenny & Les 
Napper AMB  

 

Nine Telephone presentations – Your first 
contact   
 
 
 

Sjaak Kuster  
All levels  AMB   

 



 17 

Conference Information  
All participants will receive an information kit when registered and after payment has been received.  
Venue  - Mercure Hotel and Convention Centre Ballarat   
Located in Victoriaôs historic Goldfields region, Mercure Ballarat Hotel and Convention Centre makes for the 
perfect weekend getaway. 
 
Nestled amongst 7.5 acres of landscaped gardens the rustic style hotel offers all the style of the chic city hotel 
while enjoying the charm of a country retreat. 
 

Just 75 minutes from Melbourneôs city centre and 1 hour from Tullamarine Airport, the hotel is situated opposite 
Victoriaôs popular tourist attraction ï Sovereign Hill. 
 

Combining city expertise and country hospitality, the 71 room hotel features its own state of the art Convention 
Centre, Thalgo Sanctuary Day Spa, 2 inspired restaurants and lounge bar, gym, squash courts, heated outdoor 
swimming pool, royal tennis and jogging and bike trails.  
Thalgo Sanctuary 1800 726 737 www.thalgosanctuary.com.au  - Hydrotherapy Pool and Spa with choice of salt 
or aromatherapy additives, Massage, Waxing and Tinting, Manicures and Pedicures etc..  
 
Features ï 100% non smoking Hotel rooms, Baby sitting on request, Business centre, Internet access, 24 hour 

front desk, Bus/Coach park area, Dry Cleaning, Private outdoor parking.  
 
Leisure Facilities ï Billiards/Snooker, Outdoor Swimming Pool, Fitness Centre and close by is an 18 hole Golf 

Course, Museums, Central Business District, Tourist attractions/Theme Parks  

 

Inclusions 
The Conference Package includes conference workshops/presentations, Wednesday & Thursday, morning and 
afternoon teas, lunch, and dinner on Wednesday night.   NB: The conference package does not include 
breakfasts however your accommodation cost at the Mercure includes breakfast. You will also receive a bag of 
goodies to take back to your Centre/House ï This does contain paper, pen, tissues and goodies from our 
sponsors.     
Accommodation & Ballarat events 

The Conference Centre has a variety of rooms available.  You are to book your own accommodation.  If you 

would like to share, please arrange with other providers in your area.  There are many other Hotels within the 

area and in walking distance of the Conference Centre.  Look up the Ballarat website www.ballarat.com.au press 

on Tourism and you will find the alternative accommodation, things to do, events, food & wine, touring, maps and 

brochures.  

If you are interested to come down on Tuesday night and book into the ñBlood on the Southern Crossò at  

Sovereign Hill, the cost is $45.00 per person, concession $38.00 and you can make a direct booking via the 

above website. It is an outstanding show if you havenôt seen it.  

Commitment to Access & Equity 

The organisers of this conference are committed to access and equity and everything will be done to meet the 

needs of all participants ï Wendy Peck will be delighted to assist individuals that require assistance. Contact 

Wendy on 9704 7388 or by email to wpeck@narreclc.net.au  should you need to discuss your special needs.  

Please complete special needs part of the conference registration form Page 13 

Cancellations & Refunds 

Cancellations received in writing to Brainfood Committee by 1
st
 August, 2010 will be accepted and fees refunded 

less a $50 administration fee. Substitute participants are welcome but Narre Community Learning Centre must be 

advised in writing/email brainfood@narreclc.net.au  PO Box 101, Narre Warren. 3805 

General Enquiries  

Please email brainfood@narreclc.net.au or phone Kay Vrieze on 03 9704 7388 or 0409823509  

http://www.thalgosanctuary.com.au/
http://www.ballarat.com.au/
mailto:wpeck@narreclc.net.au
mailto:brainfood@narreclc.net.au
mailto:brainfood@narreclc.net.au

